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Advertising Guidelines for the Isle of Man
Version 1.1 — October 2022

Introduction

Online gambling advertising pursuant to an Isle of Man license is primarily regulated by means of the

Online Gambling (Advertising) Regulations 2007. However, licensees are required to demonstrate

compliance with relevant Advertising Standards Authority (ASA) Codes, as well as Industry self-

regulatory Codes, amongst others. Indeed, the ASA has territorial jurisdiction over advertisements

within the Isle of Man and may consider complaints pertaining to gambling related ads, in conjunction

with local authorities.

Website requirements

At a minimum, licensees’ websites must feature the following information:

a
b
c.
d
e
f.

their full name and the address of their registered office;
the number of the online gambling licence;
the date on which the licence was granted,;
a statement that online gambling is regulated in the Isle of Man;
the coat of arms of the Isle of Man;
links to the websites of the Isle of Man Government and Gamblers Anonymous, or a similar
gambling support site as may be required,
one or more links to page/s setting out:
e asummary of the arrangements for registration;
e astatement that persons under 18 are not permitted to register or participate in online
gambling; and

e a statement that online gambling debts are legally enforceable in the Isle of Man.

Minimum ad requirements

All advertisements (online or otherwise):

must feature the URL of, or hyperlink to, the casino site;

must clearly set out the expected payout or return in respect of any game;

must be factually accurate (especially in the case of comparative claims, which must be
substantiated by independent, reliable evidence);

must not be indecent or offensive;
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e must not be false, deceptive, or misleading in any way;

e must not contain any statement as to the legality or otherwise of online gambling or any kind of
online gaming/betting in any other jurisdiction, or otherwise target such jurisdiction;

e must not be directed at persons under 18; and

e must not contain any copyright infringing material.

Advertising must be socially responsible

Gambling advertising must be socially responsible in that it must avoid portraying gambling in certain
contexts or use messaging or imagery which might be potentially harmful. Consequently, licensees’
advertising (including all social media posts) must not, directly, or indirectly:

e encourage antisocial behaviour (this includes portraying gambling with the consumption of
alcohol);

e suggest that gambling can be a resolution to social, educational, personal, or professional
problems;

e suggest that gambling can be an alternative to employment, a solution to financial concerns or
a form of financial investment (e.g., “A life-changing win!”);

e portray gambling as socially attractive;

e portray gambling in a context of toughness or link it to resilience or recklessness;

e portray gambling as indispensable or as taking priority in life, for example over family, friends
or professional or educational commitments;

e suggest peer pressure to gamble or disparage abstention from gambling (e.g., “Play Now!”,
“What are you waiting for?” “Hurry Up!” and similar messaging);

e suggest that skill can influence the outcome of a game that is purely a game of chance;

o exploit cultural beliefs or traditions about gambling or luck; or

e suggest that solitary gambling is preferable to social gaming (e.g., “Bored at home? Play with

us?).

Terms and Conditions in promotional campaigns

When promoting campaigns, offerings, or other benefits (across all platforms), all terms and conditions
and any other material information must be presented in full to the player. For onsite banners, social
media posts/adverts, and XtremePush / Track and Trigger messages, wherein an offer, campaign or
benefit is explicitly promoted, full terms and conditions must be made available via a link accessible no
more than one click away. Promotions run via email must include the full terms and conditions of the

offer.
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When covering promotional bonus offers, the terms must clearly specify any requirements and
limitations concerning wagering obligations, withdrawals and deposits and expirations. When an action
on part of the player (e.g. cash withdrawal) might lead to active bonuses being forfeited, this needs to

be clearly divulged in the terms and conditions.

In drafting terms and conditions, licensees are kindly directed to refer to the specific Guidelines
pertaining thereto.

Pre-approval requirement

Any marketing material issued in pursuance of any operations on the basis of the Isle of Man license

must be submitted for prior review and approval by the Marketing and Affiliate Compliance Department.

Additionally, should you require any further information or guidance, please don’t hesitate to contact the

Marketing Approvals and Affiliate Compliance Department via approvals@whitehatgaming.com.
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